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Equity Market Indicators 

Index 
Closing Level 
(10/06/2006) 

% Change 
1 Week Ago 

% Change 
1/1/2006 

% Change  
1/1/2005 

% Change 
2005 Low 

S&P 500 1,349.58 1.0% 8.1% 11.4% 18.6% 

Dow Jones Industrial Avg. 11,850.21 1.5% 10.6% 9.9% 18.4% 

Dow Jones Tech. Index 391.40 1.0% 4.3% 10.1% 25.3% 

Dow Jones Telecom. Index 232.17 0.8% 15.1% 6.6% 17.8% 

NASDAQ Composite 2,299.99 1.8% 4.3% 5.7% 20.8% 

The Street.com Net 227.75 2.9% 8.3% 9.3% 30.5% 

Japan Nikkei 225 16,436.06 1.9% 2.0% 43.1% 51.8% 

JASDAQ 87.47 -2.0% -32.8% -3.2% -3.5% 

Japan Mothers 1,172.81 -3.5% -53.9% -31.9% -32.5% 

Korea KOSPI Composite 1,352.00 -1.4% -2.0% 50.9% 55.3% 

Korea Kosdaq 587.32 -2.2% -15.0% 54.4% 50.4% 

Taiwan Stock Exchange 6,997.24 1.7% 6.9% 14.0% 24.2% 

Singapore Straight Times 2,649.30 3.1% 12.9% 28.2% 28.5% 

Hong Kong Hang Seng 17,903.39 2.1% 20.3% 25.8% 34.1% 

Hong Kong GEM 1,115.59 1.2% 10.8% 12.8% 29.2% 

China Shanghai (A-Share) 1,840.31 0.0% 50.7% 38.4% 73.2% 

China Shenzhen (A-Share) 455.45 0.0% 57.0% 38.6% 86.1% 

China Shanghai (B-Share) 107.80 0.0% 73.8% 42.5% 110.0% 

China Shenzhen (B-Share) 323.36 0.0% 65.3% 47.1% 73.4% 
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Technology, Media, Telecommunications and Life Sciences Market Activity 

NASDAQ/NYSE TMT and Life Sciences IPO Filings 

Filing Date Issuer Industry Sector 
Size 

(US$MM) Description Book-Runner Co-Manager 

10/5/06 Comverg Inc. 
[COMV.US]  
(NASDAQ) 

Alternative 
Energy 

US$90.0 Provides environmentally 
responsible, low-cost peak 
electric demand solutions 
through demand response 
solutions and technologies 

Citigroup  Cowen & 
Co./Pacific 

Growth 
Equities/RBC 

Capital 

 
 

NASDAQ/NYSE Equity Markets: TMT and Life Sciences IPO Pricing 

IPO Date Issuer (Exchange) Description 
Size  

(US$MM) Offer Price 
Price on 
9/29/06 

% Change 
From Offer

N/A 

 
 

Asian Equity Markets: TMT and Life Sciences IPO Pricing 

IPO Date Issuer (Exchange) Description 
Size  

(US$MM) Offer Price 
Price on 
10/06/06 

% Change 
From Offer

10/06/06 Hannstar Board 
Intl. Holdings 

[667.HK]      
(SEHK ) 

Manufactures and markets double-
sided and multilayer circuit boards 
worldwide 

US$73.8 HK$1.77 HK$1.82 2.8% 

10/5/06 BancTec Japan 
Inc.          

[3818.JP] 
(JASDAQ) 

Specializes in image-based financial 
transaction and document 
processing systems for banking, 
insurance and other industries 

US$11.4 ¥100,000 ¥95,100 -4.9% 

 
 

Asian Markets: TMT and Life Sciences Convertibles 

Issuance 
Date 

Issuer 
[Equity Ticker] Description of Issuer 

Maturity 
Date Size (US$MM) 

Per US$10,000 
converts to 

Convertible 
Until 

10/4/06 Tube Pictures Co. 
Ltd.     

[053170.KS]   

Develops Internet and computer 
related software such as cyber 
trading system, and WRAP 
accounting 

10/4/09 US$5.0 7,142 shares 9/4/09 

10/4/06 Yedangonline 
Corp. 

[052770.KS] 

Provides consulting and software 
development services for 
communications and e-commerce 

10/10/09 US$13.0 498 shares 9/29/09 
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Weekly Highlights 

 
International 

Mobile/Wireless  
• iSuppli forecasts that shipments of mobile handset displays will reach 1.2 billion units in 2006, 

up 17 percent from 1 billion units in 2005. The research firm points to the convergence of voice, 
data, multimedia and personal-information-management capabilities to increase in mobile phones, 
which in turn drives demand for advanced mobile displays. iSuppli forecasts that mobile-display 
shipments will continue to grow in 2007, with 1.3 billion shipped, up 4 percent from the 1.2 billion 
mobile displays shipped this year as replacement unit sales and new subscriber growth remains 
relatively steady compared to 2006. The report noted that color main displays accounted for 74 
percent of the total mobile handset display market in 2005 and will likely account for almost 77 
percent of the market in 2006. This number will grow to nearly 98 percent by 2010 as virtually every 
handset will be equipped with at least one type of color display. iSuppli said that monochrome displays 
will still exist, but will be used as secondary screens in mobile handsets.  

 

Japan 

Internet 
• Industry reports show the trading of imaginary assets within the virtual world for actual 

money, called real money trading (RMT), is believed to have become a 15 billion yen (US$126 
million) industry. According to the Online Game Forum comprised of game developers, about 320 
online games are available in the country as of the end of 2005, and about 28 million people are 
registered players. Online gaming is now an 82 billion yen (US$689 million) market, an increase of 
about 140 percent compared with last year. Since there are no regulations or specific rules for RMT, 
more problems are expected. Players usually gain their virtual items or currency as they clear certain 
stages of the game, hoping to clear the stages quickly or to obtain expensive items, some dedicated 
game fans sell and purchase the virtual items individually through bulletin boards on gamer web sites. 
After confirming that money has been sent into their accounts from intended buyers, the sellers then 
provide the items or virtual weapons through a character appearing in the games. The trend has 
created some professional traders who mediate game players. A Tokyo trader said items or weapons 
difficult to obtain can be priced at 50,000 yen (US$420) to 100,000 yen (US$840), or occasionally even 
2 million yen (US$16,800). However, people unknown in the gaming community, causing frequent 
problems, have regularly conducted trading on the Internet.  

• Domestic TV manufacturers will start a portal site in February to provide online services via 
TV sets. The companies, backed by the government, aim to establish a global standard for the service 
as U.S. companies push convergence between personal computers and consumer electronics. TV 
Portal Service Corp. said the portal will be operated under the name acTVila, with the service 
connecting TV users free of charge to various web sites that provide consumer-oriented services, such 
as news and shopping. Five consumer electronics manufacturers--Matsushita Electric Industrial Co., 
Sony Corp., Sharp Corp., Toshiba Corp. and Hitachi Ltd., set up TV Portal Service in July with So-net 
Entertainment Corp., a Sony-affiliated Internet service provider and shareholder. In fiscal 2007, the 
joint venture plans to start a streaming video-on-demand service. The five TV manufacturers plan to 
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increase the number of models, which will enable viewers to browse the Internet with the simple 
operation of a remote control.  

• Internet music download company Napster announced the launching of its Japanese service. 
The company said the service will make available more than 1.5 million Japanese and foreign tunes. 
The new service is an addition to the firm’s portfolio of services in the U.S., Canada, Britain and 
Germany.  

Mobile/Wireless 
• NTT DoCoMo Inc. announced a deal to add three new search services for its mobile phone 

users, including Yahoo Japan Corp. Industry sources said the firm will offer the new online search 
engines for its wireless Internet browsing service, which will expand its lineup to 13 search engines. 
Yahoo Japan is the country's biggest portal and is 41 percent-owned by Softbank, which earlier this 
year bought a mobile phone operator from Vodafone Group Plc. DoCoMo said it has opted for an 
open online search service for mobile phones, compared to Sofbank working with Yahoo Japan on 
such services and KDDI Corp with Google for its search technologies for mobile phones. 

Software 
• Yahoo Japan said it has licensed Mediabolic’s software to develop the Yahoo! Digital Home 

Engine, a technology that will enable consumers to access web-based content directly from 
televisions or stereos. The Yahoo! Digital Home Engine can be added to a PC or network-attached 
storage (NAS) device on the home network and works in conjunction with any DLNA (Digital Living 
Network Alliance) certified media player. In the past year, Buffalo and Mediabolic have teamed up to 
launch four separate digital home product families, including the LinkStation Home Server. 
Mediabolic's Media Player and Media Server software enable entertainment products to work together, 
regardless of brand or device type. The company licenses its Source Code SDK, a package of software 
development tools, to manufacturers and content providers so that they can add media playback 
functionality to their products.  

Hardware 
• Hitachi announced a recall of 16,000 potentially hazardous Sony laptop batteries, a 

development that is seen as undermining the company’s recovery from a profit slump. Hitachi 
joins a growing list of computer makers, which have recalled more than 7.5 million Sony-made 
batteries since mid-August. Earlier, Sony said that it would incur costs of as much as US$257 million 
after massive recalls by Apple Computer and Dell due to concerns that they could burst into flames 
when overheated. Other companies have since followed with recalls by Toshiba, Lenovo and Fujitsu. 
Last week Sony offered to replace all of the potential defective batteries worldwide.  

Ventures/Investments 
• Toshiba Corp. announced its acquisition of a 77 percent stake in Westinghouse, British 

Nuclear Fuels' U.S. power plant unit, in a deal valued at US$4.1 billion, buying a much bigger 
chunk of the firm than it initially planned. Earlier in February, Toshiba agreed to buy 
Westinghouse for US$5.4 billion as part of a consortium, in which it wanted to take a stake of 51 
percent or more. Toshiba's stake then grew after it failed to get Japanese trading firm Marubeni Corp. 
to invest. Under the agreement, the U.S. engineering firm Shaw Group Inc. will take a 20 percent stake 
for US$1 billion, while Ishikawajima-Harima Heavy Industries Co. Ltd. is taking the remaining 3 
percent. For the deal, Toshiba revealed that it will turn to bank borrowings for the deal, slated to close 
by the end of the month, and has no plans for equity financing. As Toshiba is still negotiating with 
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some companies to take a minority stake in the firm, the company’s stake in Westinghouse could go 
down from 77 percent.  

 

Korea 

Internet 
• Redback Networks Inc., a leading provider of next-generation broadband networking 

systems, announced a deal with Kisan Telecom Co. Ltd, a South Korean manufacturer and 
reseller of telecommunications equipment. Under the agreement, Kisan will manufacture and re-
sell a customized version of the SmartEdge 100 multi-service edge router. The Redback-Kisan routing 
gear will be used for services such as 'nomadic' wireless and mobile broadband access, secure virtual 
private networks (VPN), voice-over-Internet-Protocol (VoIP), and video conferencing. Under the 
terms of the manufacturing and distribution agreement, Redback's deal with Kisan will be initially 
focused on the Korean market. Eleven of the top 20 carriers worldwide deploy Redback's SmartEdge 
family of multi-service edge routers to deliver broadband, phone, and TV services to tens of millions 
of business and residential customers worldwide. These customers include British Telecom, Belgacom, 
BellSouth, China Telecom, China Netcom, Chunghwa Telecom (Taiwan), France Telecom, Korea 
Telecom and Turk Telecom. Kisan Telecom is a market leader in wired and wireless 
telecommunications equipment in South Korea. Founded in 1994, Kisan Telecom builds and sells 
state-of-the-art broadband network gear for data, voice and wireless services. Redback Networks Inc. 
manages 40 million broadband connections for 15 of the top 20 carriers worldwide.  

• Industry observers are saying that the country’s GMarket Inc. seems to have gained 
popularity by creating a web site that has quickly become a top online destination in South 
Korea. GMarket is seen as competing directly against eBay Inc.'s Korean subsidiary. The company has 
already attracted the attention of Yahoo Inc., which recently bought a 9 percent stake. It went public 
in June, offering shares on the NASDAQ stock market, and is pondering future expansion, with an 
eye to entering Japan next year and later moving into China and the U.S. GMarket offers online 
storefronts and a variety of tools to make it easier for sellers to set up shop and manage inventory. 
GMarket handles payments, earning its revenues from transaction fees that vary depending on the 
product. The company said the value of all the merchandise traded on its site in the second quarter of 
this year was 543.8 billion won (US$567 million), an increase of 163 percent from the same period in 
2005. The site has more than 9.2 million registered users in a country of 48 million people, with the 
most active being females in their 20s and 30s. The company is looking to open a Japanese site next 
year where it is expected to face the dominant online seller Rakuten.  

• Naver, the country’s primary Internet portal site, revealed that it may stop offering its news 
service. The president of the company made the statement as a response to the mounting criticism 
that Naver is attempting to gain the upper hand over the Internet sites of domestic media outlets. 
Industry experts said Naver without the news could catch the country off guard. Up to six million 
people read news articles or review TV programs daily on the site, which serves as the equivalent of 
Google. The large number of visitors pushed up Naver to practically the No. 1 spot among news 
outlets in Korea and this generates two contrasting responses from traditional media outlets. A total of 
90 content providers - including newspapers, magazines and TV stations queued up to place their 
news on Naver's news site. At the same time, some influential dailies and TV networks criticized 
Naver's ability to present articles according to its wishes while taking little social responsibility for their 
impact. The accusations prompted Naver to take an emergency measure in late August, allowing users 
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to customize the front page of the news service. Naver also phased in the so-called link-out formula, 
where users click on headlines on the Naver site, and then be redirected to the web sites of 
appropriate newspapers or broadcasters instead of the original Naver site.  

• A government survey indicated that business confidence among South Korea's e-commerce 
operators remained in positive territory for the fourth quarter despite slower growth compared 
to the previous three months. The survey showed that more companies predicted e-commerce 
conditions would improve rather than deteriorate in coming months. The survey was conducted by 
the state-run Korea Institute for Electronic Commerce (KIEC) on 600 companies in late August. The 
institute said the business survey index for the business-to-business (B2B) firms reached 108.8 for the 
new quarter. A reading above 100 means optimists outweigh pessimists. The KIEC said many off-line 
companies were entering the B2B sector to cut personnel expenses, and this interest is fueling growth 
even as many companies were starting to express concern that the economic downturn will hurt 
transactions. Companies in the sector said a rise in consumer demand toward the end of the year, 
better marketing, and a more diverse range of goods sold online would attract customers. 

• The country’s Ministry of Information and Communication said South Koreans will be 
allowed to use a new cyberspace identification tool that will replace resident registration 
numbers, the 13-digit number given to anyone of Korean nationality from birth. The move is 
intended to protect private information. Internet users have complained about the safety of the system 
because exposure of the figures could make them the target of cyberspace crimes. The new web 
identification measures are dubbed "i-PIN," and are considered valid after the government 
announcement was made. There will be five kinds of government-issued i-PINS. If a number is 
accidentally exposed, a user may get a new one reissued at any time. The ministry is considering 
issuing government certificates to boost adoption of the system among Korean web site operators. 

Mobile/Wireless 
• LG Electronics Inc., Asia's second-largest mobile-phone maker, said it is looking to increase 

its share of the European handset market to 10 percent next year, with the company saying it 
expects to sell more 10 million mobile phones in Europe this year, representing a market 
share of about 6 percent. LG introduced its “chocolate” phone model in Europe in May. LG aims to 
sell more than 2 million of its first so-called high-tier the handsets in Europe. LG sells the phone to 
European wholesalers for more than 200 euros (US$252) on average. The company expects 20 
percent of its mobile sales in Europe to consist of high-tier phones this year and in 2007. It will start 
selling a second high-tier model, dubbed ”Black Label”, in Europe next year, focusing on U.K., 
Germany, France, Italy and northern Europe. The company forecasts the European mobile phone 
market unit sales will increase as much as 2 percent next year, with the growth to be propelled by 
Eastern Europe.  

• The Ministry of Information and Communications (MIC) and Korea Communications 
Commission (KCC) are considering making the subsidy that handset makers give to mobile 
carriers legal. Currently the subsidy is used to promote the sales of certain handset models and is 
considered illegal. The announcement follows a comment from the minister of Information and 
Communications saying that classifying the sales promotion subsidy as illegal subsidies is a "problem". 
Accordingly the MIC and KCC are known to be considering making promotion subsidies legal and is 
in discussion with mobile carriers on this issue.  
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• The total number of mobile subscribers in South Korea has risen to 39.7 million at the end of 
September, from 39.6 million in August, according to fact sheets from KTF and SK Telecom. 
KTF ended September with 12.8 million customers, up from 12.7 million in August. SK Telecom saw 
its customer base go up to 20 million in the month, from 19.9 million a month earlier. LG Telecom's 
customer base went up to 6.9 million, from 6.8 million in August. KTF's market share stands at 32.2 
percent, SK Telecom has a 50.5 percent market share and LG Telecom holds 17.4 percent of the 
market.  

Telecommunications 
• KT announced that the company is to set up 1,500 public optical repeaters valued at 20 billion 

won (US$21 million) to provide Wibro service in the subway area. The suppliers are FRtek (586 
repeaters) for the first to fourth lines, MTI (522 repeaters) for the fifth and sixth lines, and Kisan 
Telecom (400 repeaters) for the seventh and eighth lines. The offers of optical repeaters for the 
subway have been delayed due to a problem of contributions between KT and SKT. But they recently 
reached an investment agreement and have started. So far, KT has invested over 100 billion won 
(US$104.6 million) to buy FR and terrestrial optical repeaters and plans to buy additional repeaters. It 
is also preparing the selection of suppliers for standard optical repeaters under compatibility test 
among repeaters.  

Hardware 
• Samsung Electronics Co. announced its plan to expand its handset business to get the fast-

growing low-end market while emphasizing its laser printers. The company was known for using 
the high-end handset market to boost its brand recognition. The company said it is also taking 
advantage of its position in IT and optics circuitry to gain a larger stake of the printer business. A top 
official of the company said he expects printer sales of about US$3 billion this year and an annual 
growth rate of about 20 percent. 

 

China 

Internet 
• Skreem Entertainment Corporation announced that it has entered the China online video 

game industry.  Through its Korean subsidiary, Weaver Interactive, Inc., it has entered into a joint 
venture with TOM Online to launch their games in China. Skreem will be part of an industry valued at 
more than US$900 million. The Company will be operating alongside such gaming giants as Electronic 
Arts, Inc., Shanda, THQ, Inc., and Netease whose stock doubled within the past twelve months. 
Nearly one-third of China's estimated 120 million Internet users are game players. The Chinese 
government is working to have 150 million online by 2010. Weaver has offices in China and Japan and 
will be sending teams to enter markets in Taiwan, Vietnam, Thailand and India during 2007. The 
Company is on target to hit or surpass its US$70 million by 2010. Skreem Entertainment Corporation 
is an international publicly traded entertainment company based in Orlando Florida, and is a creator 
and provider of multi-platform music and video entertainment content.  

Media, Entertainment and Gaming 
• Hurray! Holding Co., Ltd., a leader in wireless music distribution and other wireless value-

added services, artist development and music production, and wireless value-added services 
management software in China, announced the release of a new mobile game which features 
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Huayi Brothers's latest movie ''The Banquet''. ''The Banquet'' is an Action Role Playing Game 
(ARPG) set in the 10th century in China, where prince Wu Luan searches for the truth while escaping 
from his assassins. The company also provides a wide range of other wireless value-added services to 
mobile users in China, including games, pictures and animation, community, and other media and 
entertainment services. In addition, Hurray! is a leader in artist development, music production and 
offline and online distribution in China through its majority controlled record labels Huayi Brothers 
Music and Hurray! Freeland Music.  

• CDC Games, a business unit of CDC Corporation announced that it has signed an exclusive 
distribution license in China for the online game, The Lord of the Rings Online: Shadows of 
Angmar, the official online game based on the original literary works of J.R.R. Tolkien. The 
agreement is between CDC Games and the developer of the game, Turbine, Inc., a premier developer, 
publisher and operator of online subscription entertainment in the U.S. Under the deal, CDC Games 
and Turbine, will work together to localize the game for the China market with an expected launch in 
2007. CDC Games has already established a strong foundation of loyal gamers with Yulgang, the 
company's current blockbuster online game in China. The CDC family of companies includes CDC 
Software (enterprise software applications and services), CDC Mobile (mobile applications), CDC 
Games (online games), and China.com (portals for the greater China markets). CDC Mobile is the 
wholly owned subsidiary of China.com Inc and is focused on providing MVAS products to 
subscribers in China.  

Mobile/Wireless 
• ALONG Mobile Technologies Inc., a leading provider of wireless interactive entertainment 

products and services in China, announced that it will sign a strategic cooperation agreement 
with UMPAY Union Mobile Pay Ltd. (UMPAY), the sole authorized mobile phone payment 
gateway on China Mobile's platform, to jointly develop and market bank card, debit card and 
credit card-based mobile phone payment products and services in China. UMPAY's key 
shareholders include China Mobile, the world's largest mobile phone carrier with more than 230 
million subscribers, and China Union Pay, a national payment network set up by a consortium of 
more than 100 banks and with a total of more than 800 million bankcard users in China. Under the 
agreement, ALONG will be the wireless payment portal company partner of UMPAY and will work 
with UMPAY to offer more comprehensive mobile payment products and services. Relying on its vast 
community terminal network and wireless resources, including its wireless user base of more than one 
million, ALONG will help further expand UMPAY's merchant and user base to accelerate the 
adoption of this secure and convenient mobile phone payment service. ALONG Mobile 
Technologies, INC. designs, produces, publishes, manufactures, provides and distributes proprietary 
wireless entertainment applications such as ring-tones, games, images, videos and e-books to its 
customers.  

• PacificNet Inc., a leading provider of Customer Relationship Management (CRM), e-
commerce and gaming technology in China announced that its subsidiary, PacificNet 
iMobile, has entered into a new agreement with Motorola to become a designated channel 
partner and after-sale service provider of Motorola’s mobile products and accessories in 
China. The new agreement with Motorola states that PacificNet's iMobile is the designated platform 
for all after-sales channels of Motorola accessories in China. It also states that all after-sales service 
providers of Motorola will use iMobile's portal as a reference guide for pricing accessories. 
PacificNet's iMobile has been designated as an authorized service provider of Motorola for its 
Motorola Online Shop. iMobile is the leading Internet e-commerce distributor of mobile products in 
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China providing Internet, email, customer service centers, pre and post sale services, logistics, and 
Cash-On-Delivery (COD) services of mobile related products to consumers in China. PacificNet's 
clients include the leading telecom companies, banks, insurance, travel, marketing, and business 
services, and telecom consumers, in Greater China, including China Telecom, China Mobile, Unicom, 
PCCW, Hutchison Telecom, Bell24, Motorola, Nokia, SONY, TCL, Huawei, American Express, 
Citibank, HSBC, Bank of China, Bank of East Asia, DBS, TNT, and the Hong Kong Government.  

• Linktone Ltd., a leading provider of wireless entertainment, media, and communication value 
added services to consumers in China, announced that the company made a strategic 
investment in Beijing Center National Radio Media, Ltd. (BCNRM), a nationwide 
advertising company. The company explained the move as part of its ongoing strategy to develop 
interactive programming with traditional media outlets such as television, radio, and print. BCNRM is 
the largest advertising agency for China National Radio-1 and 2, which boasts broadest audiences in 
China, the U.S., Hong Kong, and Macau. Linktone provides a diverse portfolio of services to wireless 
consumers, with a particular focus on media, entertainment and communications.  

Hardware 
• Foundry Networks, Inc., a performance and total solutions leader for end-to-end switching 

and routing, announced that Baidu, the leading Chinese language Internet search provider, 
deployed Foundry's 10 Gigabit Ethernet (10GbE) LAN and application switching solutions to 
meet their current and future traffic demands. Baidu's extensive network currently handles up to 
50 percent of Internet search activities throughout China. Foundry Networks, Inc. is a leading 
provider of high-performance enterprise and service provider switching, routing, security, and web 
traffic management solutions.  

Information Technology 
• Teradata, a division of NCR Corporation has announced that Companhia de 

Telecomunicacoes de Macau S.A.R.L. (CTM) is deploying a Teradata enterprise data 
warehouse (EDW) solution, with the first phase of implementation currently under way. The 
system will provide CTM with an integrated, stable and scalable data warehouse platform, enabling the 
company to derive business value from its historical data and to respond to market needs in real time. 
With Teradata EDW, it is expected to further strengthen its position as a modern information services 
provider. The system will provide the company with a single view of its business for customer data 
and more time to focus on data analysis instead of data manipulation. Macau's only full-service 
telecom provider, CTM is a world-class communications company that continues to play a major role 
in the ongoing development of Macau's infrastructure. Companhia de Telecomunicacoes de Macau 
S.A.R.L. (CTM) is a joint venture of the international telecommunications giants: Cable and Wireless, 
Portugal Telecom, CITIC Pacific and Macau Post. Being the only full telecom service provider in 
Macau. CTM provides world-class telecom services to Macau, which includes fixed telephony, mobile, 
Internet and enterprise solutions. Teradata is a global technology leader in enterprise data 
warehousing, analytic applications and data warehousing services. NCR Corporation is a leading global 
technology company helping businesses build stronger relationships with their customers.  

Ventures/Investments 
• iPackets International, Inc. (iPackets) a global developer and provider of wireless and 

communications solutions for the mine-safety industry, announced its signing of a Letter of 
Intent to establish a Chinese Joint Venture with China Coal Information Institute (CCII) and 
Henan YongAn Investment Guarantee Co. (YongAn). The joint venture will be responsible for 
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the manufacturing, distribution, sales, marketing, installation, deployment, and support of iPackets' 
iPMine solution to the mining industry in China. The operation will be based in the province of 
Henan, China's second largest coal producing province. According to the agreement, YongAn will 
provide funding of up to US$50 million to the venture, and over 10,000 square meters of land to build 
and outfit a world-class manufacturing facility in Henan.  Under the deal, CCII will provide 
professional services including product certification, sales and marketing, technical support, and 
market intelligence. iPackets will provide technology intellectual property, continued product 
development, technology direction, and technical knowledge transfer. The agreement is expected to be 
finalized in two months. China Coal Information Institute, a national research organization, is part of 
the newly established National Institute for Occupational Safety. YongAn is one of the first 
investment guarantee companies to be approved by the Chinese National Development and Reform 
Commission. iPMine is a real-time two-way wireless communications solution that tracks, monitors, 
and communicates with miners and equipment underground and above ground.  

 

Taiwan 

Internet 
• Taiwan’s Gamania Digital Entertainment signed a deal with South Korea's Nexon to market 

the massively multiplayer online game, Kart Racer, in Taiwan and Hong Kong for the next 
two years. Industry observers said this might just be what the Taiwanese firm needed to revive its 
position in the market. The game sends players' avatars, or online representations, racing around city 
and country streets, through waterfalls and minefields, against other online players. Companies hosting 
Kart Racer make money by charging users fees to customize the game with virtual upgrades from a 
pimped-up car to virtual goggles and other clothing, as well as missiles to fire at other players. Kart 
Racer has already proven a hit in South Korea, fertile ground for online game developers and 
especially those exporting products to other locations in Asia. Online games that hit it big in South 
Korea tend to do well elsewhere in the region. It helps that the country is also a major developer of 
online games. Gamania hopes Kart Racer can help it win back users of its site who started to drift 
away after it failed to quickly follow up the hit game, World of Warcraft. 

• Web portal PCHome Online announced its decision to enter into a partnership with Mozilla 
to facilitate Internet use by offering "Firefox for Portal 2.0" service. The service enables users of 
Firefox to access PCHome's Portal 2.0, a Web 2.0-based portal. Regarding the deal, Mozilla Taiwan 
said the company recognizes the alliance is an opportunity to tap the large Chinese-language Internet 
communities market. In a related development, Mozilla said it has set up a branch in Tokyo, for the 
promotion of Firefox in Asia. Firefox currently occupies 9 percent of the browser market in Asia, 20 
percent in Europe and 13 percent around the world.  

• eBay announced the establishment of an international on-line auction platform created 
specifically for sellers in Taiwan. The company said the service would allow Taiwan-based clients 
to market their merchandise to potential overseas buyers through eBay's web sites in 33 countries or 
areas around the world. The move follows its alliance with PChome Online. eBay said that it has 
closed its local on-line auction website in Taiwan, a leading web portal and the largest on-line 
shopping platform in Taiwan, to set up a joint-venture on-line auction platform, Ruten, for the Taiwan 
market, according to eBay Hong Kong, which also in charge of eBay Taiwan. The company said that 
eBay Taiwan will continue to operate its two existing business units, an international on-line auction 
and Kijiji, a classified advertising website providing local-area information.  
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Hardware 
• Market sources indicated that Foxconn reportedly will invest in Quanta Storage, the largest 

maker of slim-type optical disc drives (ODDs) in Taiwan, through subscription of the ECB 
(euro convertible bond) to be floated by the latter. Both Foxconn and Quanta Storage denied the 
report. Foxconn is the registered name of Hon Hai Precision Industry. Sources noted that Foxconn 
has actively engaged in OEM production of half-height (H/H) ODDs following its investment in 
Taiwan-based ODD maker Pan International Industrial in 1999 and acquisition of France-based 
Thomson's production base of optical pick-up heads in China in April 2004. In 2005, Foxconn took 
over the ODD business unit of Taiwan-based Behavior Tech Computer.  

Ventures/Investments 
• Chunghwa Picture Tubes (CPT) announced its plans to raise US$600 million via a bank loan 

in the fourth quarter of 2006. The company said the amount to be raised from the planned bank 
loan is second only to the NT$38 billion (US$845 million) CPT raised via a bank loan in 2004. No 
details about the purpose for the loan were revealed. Earlier though, CPT indicated it would start 
construction of a next-generation plant at the Central Taiwan Science Park (CTSP) soon, with 7G, 
7.5G and 8G glass substrates among the potential choices for processing at the new plant. Industry 
sources said that the company will have more than NT$56 billion (US$1.6 billion) on hand by year-
end, with cash and cash equivalents of over NT$10 billion (US$302.2 million), an unused bank loan 
amount of more than NT$7 billion (US$211.5 million), a cash flow of NT$20 billion (US$604.5 
million) and the planned US$600 million bank loan 

 

Hong Kong 

Telecommunications 
• Hutchison Telecommunications International Limited announced that its Indian subsidiary, 

Hutchison Essar Limited, has completed the acquisition of Essar Spacetel Limited from the 
Essar Group. Hutchison Telecommunications International Limited is a leading global provider of 
telecommunication services. The Group currently offers mobile and fixed-line telecommunication 
services in Hong Kong, and is rolling out mobile telecommunication services in Macau, India, Israel, 
Thailand, Sri Lanka, Ghana, Indonesia and Vietnam. It was the first provider of 3G mobile services in 
Hong Kong and Israel and operates brands including "Hutch", "3" and "Orange". Hutchison Telecom 
is a member of the Hong Kong-based Hutchison Whampoa Group. Hutchison Essar Limited, under 
the brand name Hutch, operates in 16 license areas in India and has about 19.3 million subscribers.  

• Market sources indicated that shares of Sunday Communications climbed recently to their 
highest in almost eight months after the company's parent firm, PCCW, offered to buy its 
mobile-network assets for HK$1.9 billion (US$244 million). The offer needs the approval of a 
majority of Sunday's independent shareholders, unlike a buyout of the company, which requires 90 
percent approval. PCCW, the city's largest telephone company, failed in December last year to get 
enough backing to take the mobile-telephone operator private for HK$401.3 million (US$51.5 
million). PCCW owns 79.4 percent of Sunday. Hong Kong rules required PCCW to wait 12 months 
before again attempting a buyout. PCCW already uses its own name to market Sunday's 3G telephone 
service, which supports faster data transfer and value-added features such as video calls and music 
sales. Sunday now has a market value of HK$1.8 billion (US$231.1 million). The buyout offer is 
HK$401.5 million (US$51.5 million) in cash and a promissory note of HK$1.5 billion (US$192.6 
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million) related to money Sunday owes PCCW. Sunday's board has recommended Sunday's listing be 
withdrawn from the stock exchange and that the cash from the sale be distributed to the company's 
independent shareholders.  

 

Singapore/Malaysia/Philippines/Indonesia  

Internet 
• Sources say Malaysia's government is setting up a new infrastructure to make Internet surfing 

cheaper by reducing local reliance on servers in foreign countries such as Singapore and the 
U.S. The country’s Energy and Communications Minister said the formation of the Malaysia Internet 
Exchange will mean that Internet traffic for Malaysian surfers who visit domestic web sites will no 
longer be routed through foreign servers. The initiative, with an initial cost of 15 million ringgit 
(US$4.2 million), will likely be operational in six months and is seen as helping Malaysia save millions 
in foreign exchange annually incurred from Internet server access charges. There were no immediate 
estimates on how much savings would be passed to individual users and companies following the 
creation of the Internet exchange point. Officials have previously said the plan was needed to connect 
all service providers in Malaysia through a common backbone.  

Semiconductors 
• UMC, a leading global semiconductor foundry and Singapore's Institute of Microelectronics 

(IME), announced their signing of a partnership to jointly develop Radio Frequency (RF) 
modeling solutions for 90nm technologies. The cooperation is expected to result in the 
development of new methodologies that are applicable for advanced technologies at 90nm and 
beyond. The newly formed joint development program encompasses two areas of research: high 
frequency noise characterization and modeling for RF applications at nanometer process technologies, 
as well as circuit modeling verification and validation flow development based on IME's RF circuits 
and tests. These resources will help accelerate design-in and reduce risk for customers developing 
SoCs that incorporate RF applications for wireless segments such as 3G, WLAN and Bluetooth. UMC 
is a leading global semiconductor foundry that manufactures advanced system-on-chip (SoC) designs 
for applications spanning every major sector of the IC industry. The Institute of Microelectronics 
(IME) is a research institute set up to bridge R&D between academia and industry. Its mission is to 
increase value-add to the electronics industry in Singapore by engaging in relevant R&D in strategic 
fields of microelectronics; supporting and partnering the electronics industry; and developing skilled 
R&D personnel.  

 

United States/Canada  

Internet 
• A study by comScore Media Metrix indicated that popular social-networking site 

MySpace.com, which originated as a place for teens to find dates and learn about bands, is 
attracting more and more attention from the "older" crowd. The study said that more than half, 
about 51.6 percent, of the U.S.-based visitors to MySpace in August were aged 35 or older. A year ago, 
39.5 percent were aged 35 or older. The research firm said the results indicate that social networking is 
going mainstream. In addition, the increased interest in online video likely drove some of the boost in 
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traffic from that demographic to the MySpace site, he said. MySpace is now serving up more video 
than the popular video site YouTube.com.  

• Cyworld USA announced its signing of an agreement with a leading talent and literary agency 
UTA for representation. SK Communications recently brought the company to the U.S. Among the 
agency's initiatives will be to expand and enhance member experiences through strategic partnerships 
with entertainment, digital, consumer product and retail companies. UTA will specifically use music, 
film, television, and digital media platforms to create marketing opportunities to help Cyworld reach 
its target market of 16 to 24-year-olds. Launched in 1999, Cyworld is already the social networking 
leader in Asia with localized sites in China, Japan, South Korea, and Taiwan. Cyworld USA is owned 
by SK Communications, which is part of SK Telecom.  

Media, Gaming and Entertainment 
• ESPN revealed its decision to closing down its cell phone company for sports fans after less 

than a year, planning instead to forge deals in which it provides content to other wireless 
operators. The company stated, however, that their decision had nothing to do with Disney Mobile’s 
entry into the cellular market by way of parent company Walt Disney Co. Disney has so far invested a 
combined US$150 million in developing Mobile ESPN and Disney Mobile, two of the highest-profile 
and most-heavily marketed efforts to create an "MVNO," or mobile virtual network operator. Mobile 
ESPN will cease being an MVNO and instead seek to provide its sports scores, news and video 
highlights to other wireless companies with large customer bases. According to research firm 
ARCchart, there are already more than 175 MVNO brands either launched or planned as of April of 
this year worldwide, with some of the new brands stressing lower prices and prepaid offerings for 
users who cannot meet credit requirements. Others focus on immigrant communities, providing 
cheaper international calls or screen graphics and customer service in another language. Others target 
the youth market, like Helio.  

• Retailer Best Buy, music software maker RealNetworks and player manufacturer SanDisk 
announced the launching of an online music store and portable device seen as competing 
with Apple Computer and Microsoft's upcoming Zune. The announcement shows the setting up 
of three major camps within the emerging online digital music business. Industry analysts see the three 
firms as focused on tight integration of player and digital music store, a strategy developed by Apple. 
RealNetworks, which has developed its own digital music platform, is aggressively seeking partners 
among player manufacturers. The company also has its own music store and subscription service 
called Rhapsody, which will power the Best Buy Digital Music Store. SanDisk will provide a tightly 
integrated device called the Sansa E200R. In forming an alliance with Real Networks and SanDisk, 
Best Buy, will be selling the iPod even as it competes with the product. In fact, Best Buy plans to sell 
the Zune player as well.   

Mobile/Wireless 
• iDirect Technologies Inc (iDirect), a company of VT Systems Inc, announced that 

UTStarcom Inc, a global leader in IP-based, end-to-end networking solutions and services, 
will join the iDirect IP Alliance. IP Alliance Partners are industry leading network software and 
equipment developers and manufacturers, committed to delivering best-of-class solutions to the 
enterprise and carrier community. Under the agreement, iDirect and UTStarcom will partner to 
expand cellular coverage by backhauling CDMA traffic over shared satellite networks. The joint 
solution combines UTStarcom's MovingMedia 2000 all-IP CDMA base station equipment and iDirect 
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VSAT satellite routers, allowing cellular service providers to cost effectively expand their cellular 
footprint to remote regions.  

Software 
• Canonical, a 65-employee start-up is looking to use a strategy that dominant Linux seller Red 

Hat has dropped. Red Hat offers two versions of Linux: Fedora Core and Red Hat Enterprise Linux. 
Fedora Core is free, but relatively untested and unsupported by Red Hat, while RHEL is supported 
and certified, but must be purchased. With Canonical's Ubuntu, however, the free and supported 
versions are identical, as with the approach of Red Hat.  The South African company even ships free 
CDs anywhere in the world. Using that strategy, the company expects profitability within 24 months.  

• AOL introduced a new free version of its software – called AOL OpenRide – for all online 
users that combine access to email, instant messaging, web browsing and search, as well as 
an all-in-one digital entertainment media center into a single interface. Optimized for 
broadband use, OpenRide works over any high-speed cable or DSL connection and is available now at 
no cost. The company said that AOL OpenRide streamlines the online experience and makes it easier 
to multitask. Consumers can check multiple email accounts from other providers and AOL, as well as, 
watch videos, listen to music and view photos and more through one integrated screen. Based on a 
new open and modular software technology platform, OpenRide represents the next evolution of 
AOL's all-in-one experience for broadband. As the OpenRide software evolves it will enable users to 
choose other features to bring in for additional customization and personalization. 

Hardware 
• Axesstel, Inc., a leader in the design and development of fixed wireless voice and broadband 

data products, announced it received a purchase order valued at approximately US$1.8 million 
from a large infrastructure provider, headquartered in China, for Axesstel D1900 (1900 MHz) 
and D800 (800 MHz) Wireless Broadband Modems. The company said it has begun shipments of 
both modems to the company. The infrastructure provider is a leader in providing next generation 
telecommunications network solutions for operators around the world. The D1900 and D800 
modems will be bundled with its 1900 MHz and 800 MHz band CDMA2000 1xEV-DO infrastructure 
and sold into Africa. Access to data services and the Internet in Africa are either very limited or not 
available at all. For example, according to ITU's World Telecommunications Indicators, only two in 
every 100 people in Africa have access to the Internet. The Axesstel EV-DO modems, bundled with 
the infrastructure provider's impending network deployments, are expected to extend greater access to 
broadband data and the Internet in the region.  Axesstel delivers innovative fixed wireless solutions to 
leading telecommunications operators and distributors worldwide. Axesstel is headquartered in San 
Diego, California and has a research and development center and manufacturing facilities in Seoul, 
South Korea.  

Telecommunications 
• BlackBerry maker Research In Motion disclosed that it is looking to increasing its 

telecommunications industry partners by signing another 150 companies by February. The 
company said that many of the targeted 150 carrier partners are in the Caribbean, Africa, Eastern 
Europe and the Middle East. RIM opened its first customer center in Asia recently in Singapore to 
provide product and technical assistance to the growing number of Blackberry users in the region. A 
top company official said that RIM currently partners 29 telecommunication companies in the Asia-
Pacific region and expects to add another 10 partner-carriers in coming months.  



IRG Technology, Media and Telecommunications 

and Life Sciences Weekly Market Review 
 
Week of 1 October– 7 October 2006 
 

 

 

17 

 

Europe 

Mobile/Wireless 
• Nokia Corp announced a new short-range wireless connectivity connection, called Wibree, 

which uses shorter data packets and promises less power consumption than Bluetooth. The 
Finnish mobile phone leader, however, did not release details of just how Wibree would fit into the 
crowded short-range wireless marketplace. Nokia is pushing Wibree as being ten times more energy 
efficient than Bluetooth, which would have business benefits if the technology were part of a dual-
chip mobile device. The company said Wibree would be implemented as either a stand-alone chip for 
small devices such as watches and sports sensors, or as Bluetooth-Wibree dual-mode chip for 
Bluetooth devices to connect to a “new range of small devices”. Wibree would operate in the 2.4GHz 
band and promises Bluetooth-like performance within a zero to 10 meter range and data rate of 1 
Mbps. Nokia's partners on Wibree include Broadcom, CSR, Epson, Nordic Semiconductor, Suunto 
and Taiyo Yuden, which reportedly all have agreed to licensing terms.  

Media, Entertainment and Gaming 
• Japan’s Sony and Germany’s Bertelsmann, the largest media group in Europe, have appealed 

against a European Union court ruling that stopped a planned merger of their music 
businesses. In the summer of 2004, the European Commission gave the green light for the merger of 
Sony Music and BMG, the music arm of Bertelsmann, a merger that would have given rise to the 
second-largest music group in the world. However independent music labels brought a case to the 
European Court citing competition problems. They claimed the deal would stifle competition, as it 
would reduce the number of major music labels from five to four, with those giants controlling some 
80 percent of the European music record market. The other firms are Universal Warner and EMI.  In 
July the judges in Luxembourg ruled that there were errors in the Commission decision. The ruling 
suggested the European competition authorities should re-examine the matter.  
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Other Economic Data 

 

Currency Exchange Rates 
Currency Units Current Rate

(on 10/06/06) 
% Change  

1 Week Ago 
% Change 
1/1/2006 

% Change 
1/1/2005 

% Change 
Last 12 Mth. 

Japanese yen ¥/US$ 119.0150 0.7% 1.1% 16.0% 5.0% 

Hong Kong dollar HK$/ US$ 7.7862 -0.1% 0.4% 0.2% 0.4% 

Chinese renmenbi RMB/ US$ 7.9041 0.0% -2.1% -4.5% -2.3% 

Singapore dollar S$/ US$ 1.5887 0.0% -4.5% -2.6% -5.5% 

South Korean won KRW/ US$ 949.1500 0.3% -6.0% -8.3% -8.9% 

New Taiwan dollar NT$/ US$ 33.0900 0.0% 0.8% 4.3% -0.5% 

Australian dollar US$/A$ 0.7427 -0.4% 1.4% -4.8% -2.1% 

New Zealand dollar US$/NZ$ 0.6586 0.9% -3.7% -8.3% -5.6% 

Philippine peso PHP/ US$ 50.0250 -0.4% -5.8% -11.0% -10.3% 

Euro US$/€ 1.2601 -0.6% 6.3% -7.0% 3.5% 

British pound US$/£ 1.8708 -0.1% 8.6% -2.5% 5.2% 

 

Fixed Income Prices and Yields 
Current (on 10/06/06) 1 Week Ago 4 Weeks Ago 

Note Currency 
Price Yield Price Yield Price Yield 

US 30-year US$ 94.7344 4.76% 95.8750 4.76% 93.2160 4.87% 

Japan 30-year ¥ 100.2715 2.49% 101.1320 2.40% 102.0980 2.38% 

Hong Kong 10-year HK$ 107.3954 4.36% 107.3972 4.36% 105.4000 4.19% 

China (06/16) US$ 114.3044 3.00% 114.3044 3.00% 113.0300 3.13% 

Singapore 10-year S$ 101.0150 3.15% 99.6130 3.28% 98.0770 3.42% 

South Korea 20-year US$ 110.8892 4.94% 110.2948 5.04% 108.4400 5.07% 

Australia 15-year A$ 157.0550 2.15% 157.5630 2.13% 155.6970 2.21% 

New Zealand (12/17) NZ$ 102.0230 5.74% 102.5983 5.67% 101.1970 5.85% 

Philippines 20-year PHP 108.7323 10.27% 113.9768 9.74% 104.5970 10.71% 

India 30-year INR 91.3812 8.16% 90.4567 8.22% 89.1583 8.40% 

UK 30-year £ 102.8420 4.05% 102.5560 4.07% 102.1160 4.13% 

Germany 30-year € 101.0730 3.90% 101.7310 3.88% 99.9050 4.00% 

 

This document is provided for information purposes only, and constitutes neither investment advice nor the 
recommendation to purchase or sell securities of the companies named in this document. IRG Limited, and its affiliated 
companies, make no representation as to the accuracy or completeness of the information contained in this document. 


